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With the development of our country's science and technology and the 
continuous improvement of economic level, the news media integration development 
gradually became the most emphasis is the current global mass media topics. In recent 
years, China's traditional media and new media in the great development under the 
background of global informationization, the traditional news media content and 
channels and terminal and the whole media speed up the convergence. Especially in 
the field of content, quite old and new media, new communication forms are 
emerging, as a proposition of "entire media" with Chinese characteristics in the field 
of media, and spread to every link of media operation. Bring new way for the 
integration of Chinese traditional news media, but also becomes more and more 
difficult for traditional news media has brought the development opportunity, more 
important is also for our country's "triple play" the implementation of the strategy 
provides a new vitality.  
Based on the fusion of traditional news  media market as the research subject, 
to our country's traditional news media's entire media market integration in research. 
dissertation buckle the pulse for the integration of traditional media and the media 
market, through research and case analysis, demonstration of the marketization of the 
media fusion characteristics of the traditional news media in China and in the future 
development strategy, etc., put forward the train of thought and study.  
This dissertation expounds the research background and significance, research 
status at home and abroad, research methods and innovative, basic knowledge and 
related analysis, etc; Live next to the Wenzhou "entire media market integration is 
analyzed, including newspaper group and Zejiang Gang Wen entire media market 
integration model and the live broadcast of the Wenzhou full media marketization 
mode of integration analysis, etc.; Again to make a study of marketization of the 
media fusion at home and abroad mainly includes foreign and domestic media market 
integration of all related content; The entire media market-oriented transformation of 















news media system, property, structure, integration solution to improve the 
competitiveness of the traditional news media technology, innovation all the media 
content; To expand and extend the marketization of the media industry chain, to 
establish the media integration of database, etc. 
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2014 年 1～6 月累计，传统媒体广告增长了 0.9%，比前 5 个月有所回落。具体
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